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Motorola Launches RDX Series™ of Fully-Rugged Two-Way
Business Radios

Next generation of on-site two-way radios deliver new level of audio quality
performance, durability and dependability for demanding business environments

SCHAUMBURG, lll. — 07 April 2008 — Motorola, Inc. (NYSE: MOT) today announced
the availability of its new RDX Series™ On-Site Two-Way Business Radios. Featuring
enhanced audio quality and a rugged, water-resistant construction, the new RDX Series
offers construction, manufacturing, property management, hospitality, education and
retail industry workers a new high quality radio option.

The latest addition to the Motorola portfolio of two-way radios, the RDX Series is
designed and built to excel in the most challenging conditions. Motorola’s RDX Series
two-way radio has clear, crisp audio quality, enabling essential communication in loud
workplace environments. Featuring 2000 milliwatts (mW) of audio output, speaker
magnetic field reduction, and wind noise reduction, the RDX Series is 30 percent louder
than previous Motorola XTN Series™ and AX Series™ models.

“The Motorola RDX Series was designed specifically to meet the rigorous demands of
business users for whom two-way radios are a critical tool for day-to-day efficiency and
overall profitability,” said Steve Young, director of subscriber operations, Motorola
Government and Commercial Markets. “Affordable and easy to use, the new radios
enable employees to maintain communications in workplace environments, keeping
operations on schedule, maximizing job shift productivity.”

Motorola’s customer programming software (CPS) allows users to easily customize their
radios with programming functions. The RDX Series also provides new features such as
Reverse Burst to eliminate unwanted noise; Radio Reporting to manage cloning and
radio profiles; Manager Lock; Power Select; PL/DPL Defeat and two additional Time-
Out Timers.

“The RDX Series builds upon the strengths of the Motorola XTN and AX models and
delivers the performance customers need to drive their business success, starting with
exceptional audio performance down to the durability and dependability our customers
expect,” added Young.

Designed for everyday industrial use, the RDX Series is manufactured with a durable
metal die-cast chassis and meets military 810 C, D, E, F and IP54/55 specifications.
Shock, rain, humidity, salt, fog, vibration, sand, dust, high and low temperatures, the
RDX Series is designed to hold up under the most demanding conditions. For more



information on RDX Series radios and accessories, visit www.motorola.com/rdx or call
1-800-448-6686.

About Motorola

Motorola is known around the world for innovation in communications. The company
develops technologies, products and services that make mobile experiences possible.
Our portfolio includes communications infrastructure, enterprise mobility solutions,
digital set-tops, cable modems, mobile devices and Bluetooth accessories. Motorola is
committed to delivering next generation communication solutions to people, businesses
and governments. A Fortune 100 company with global presence and impact, Motorola
had sales of US $36.6 billion in 2007. For more information about our company, our
people and our innovations, please visit http://www.motorola.com.
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